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COI.[I/IQAI/IHI‘BHCTI/I‘-IECKHI;'I AHAAHS3
AHTI'AHHCKHX PEKAAMHBIX CAOT'AHOB

AnHomayusi. CTaThbs IIOCBAIIlEHA UCCAEOBAHUIO I3BIKOBBIX CPEACTB, HCIIOAB-
3yeMbIX B aHT'AHHCKHX PEKAAMHBIX caoraHax. Kopryc peKaaMHBIX CAOTaHOB aHaAH-
3UpyeTcsl Ha BceX S3BIKOBBIX YPOBHAX ((PpoHETHYECKOM, MOP(OAOTHYECKOM, CHH-
TaKCHYEeCKOM U ceMaTHdeckoM). Ocoboe BHUMAaHHE yAEACHO HCIIOAB30BAHUIO TAKHX
¢doHETHYECKHUX CPEACTB, Kak pudma u asanrepanusa. Ha mopdpeMHOM ypoBHE Ha-
CTOTA YIIOTPEOACHHUS ITPUAAraTEeAbHBIX U CAOB B (DYHKIIMH IIPUAATATEABHBIX 00CYXK-
[JaeTcd U aHaAu3upyeTcd. PaccMaTpHBalOTCd peKAaMHBIE CAOTaHEBI B hopme dpa-
3bI, IPEOAOKEHUS U THIIBI IIPEIAOKEHUM, U [eAaeTCd BBIBOL O YaCTOTE HUX YIIO-
TpebAeHUS. YTBEPKIAEeTCH, YTO B aHTAUMCKUX PEKAAMHBIX CAOTaHAaX HCIIOAB3YEeTCs
AEKCHKAa CO CTHUAHUCTHYECKON OKPAaCKOH U AEKCHKA C IIOAOKUTEABHOH OILIEHKOH,
KpPOME TOTO0, VIIOTPEOASIOTCS UOANOMATUYECKHE BBIPasKEHUST U ClleupUIecKuil aH-
rAMMCKU#E oMop. [leaaeTcs BBIBOJ O TOM, UTO HENOCKA3aHHOCTH M CAEPKAHHOCTD
ABASIETCSI OMHOM M3 COITMOKYABTYPHBIX 0COOeHHOCTe# OpUTAHCKON peKAaMBIL.
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SOCIOLINGUISTIC ANALYSIS
OF ENGLISH ADVERTISING SLOGANS

Abstract. The submitted paper discusses stylistic devices used in English
advertising slogans. Corpus of advertising slogans is analyzed at all language lev-
els (phonological, morphological, syntactic and semantic). Crucial attention is de-
voted to the use of such phonological devices as rhyme and alliteration. At the
morphological level the use and frequency of adjectives and non adjectival words
used in the functions of adjectives are also discussed and analyzed. Furthermore,
both advertising slogans realized by phrases and advertising slogans realized by
sentences and types of sentences are discussed in the paper and we can make a
conclusion about the frequency of their use. It is argued that in English advertis-
ing slogans vocabulary with a stylistic color and a positive assessment is often
chosen. In addition, idiomatic expressions and specified English humor are used.
The conclusion is made about the main sociolinguistic features of British adver-
tising. Such sociolinguistic features as uncertainty and moderateness are men-
tioned.

Key words: advertising slogans, linguistics, stylistic devices, analysis, adver-
tisement, language level.

Pekaama gBageTcda ogHUM U3 Hanboaee M3BECTHBIX CPEACTB KOMMYHHUKAITMOHHOMN
IIOAUTHUKH, UCKyCCTBOM HH(OPMHPOBAHUS U yOeXKAeHUSd MoKylaTeael. PekaaMHasa mes-
TEABHOCTh B BeAMKOOPHTAHHHM HMEEeT MOATYIO M IIAOJZOTBOPHYIO HcTOopHio. CyIiecTByeT
HEe3aBUCHMBIH MapKEeTUHTOBBIH IeHTpP «lleHTpasbHbIE oduc MHGpOPMAIIUU», OPTraHH30-
BaHHBIN B 1946 r., 3agadel KOTOPOTO SIBASIETCS KOOPAWHAIIUS AESITEABHOCTH IPaBUTEAD-
CTBEHHBIX CTPYKTYpP B 00AaCTH KOMMYHUKaIIMP M B3aUMOAEHCTBUSA C PEKAAMHBIMU
areHTcTBaMHu [5]. KpoMe rocyzmapcTBeHHBIX HNPEAIINCAHUI CYIIEeCTBYET OOABIIIOE KOAHYE-
CTBO HCCA€IOBaHUI, MOCBLAIIEHHBIX maHHO# mpobaeme: Georffrey N.Leech «English in
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advertising : A linguistic study of advertising» [10] (Aurauiickuii B pekaame: AMHTBUCTH-
yeckoe uccaenoBaHue B pekaame), Guy Cook «The discourse of advertising» [8] (Auckypc
B pekaame), Gillian Dyer «Advertising as communication» [9] (Pekaama Kak oOIlIeHUE).

CyLIecTBYIOT TaKKe COIIOCTaBUTEABHBIE HMCCAENOBAHHS TEKCTOB PEKAAMHBIX 00Bb-
ABACHUUN B aHTAHUMNCKOM M PYCCKOM s3bIKaxX. A.B. BeankoBa paccmaTpuBaeT ANHTBOKYAB-
TYPHBIA M TE€HAEPHBIH acCIeKThl XKypHasbHOH peraamsbl [1]. O.B. KOTHK BBISIBASIET OCO-
OEHHOCTU IIPOSIBA€HHS TEH/IEPHOTO aclleKTa B TEKCTaxX MIe4YaTHOH peKAaMbl B aHTAUH-
CKOM H pycCKOM s3bIKax [2]. Pabora A.A. KoueToBo! IlocBdIlleHA PeYEBBIM AEHCTBUSIM B
peraamHoM auckypce [3]. 1.A. CyBopoB aHaAU3UPYET KOPPEAIIIUH OCHOBHBIX KaTeropui
PEKAAMHOI'O TEKCTa Ha MaTepHase aHTAUHCKOIO M PYCCKOro g3bIKOB [0]. Bce nccaenoBa-
HUS BBIIBASIOT TUIINYHBIE U CHEIM(PUYECKHUe YePThI I3bIKa PEKAAMHBIX CAOTAHOB.

AHTAMHMCKHUH 43BIK paclioaaraeT 6oraTbIM apCeHaAOM CPEACTB, KOTOPBIE C YCIIEXOM
OPUMEHSIOTCA B CO3MaHUH PEeKAAMHOro caoraHa. «A slogan is a short easily remembered
phrase used by an advertiser, a politician, etc.» [7, c. 17] — «CaoraH — 9T0 KOpOTKasi, A€T-
KO-3allOMHHaloIasdacs pasa, UCIIoAb3yeMasl PEKAAMOAATEAEM, IIOAUTHKOM U T.1.» (31ech
U [Jasee IePeBOJl C aHTAMMCKOTro). PekaaMHBIN caoraH MMeeT CIlellH(HuYecKHe YepThl TH-
IIUYHbIE TOABKO [IAS PEKAAMHOTO AUCKypca. Mcroab3ysd TepMHH AHCKYPC, Mbl OepeMm 3a
ocHoBy onpeneacHue Guy Cook «Discourse can be anything from a grunt or single exple-
tive, through short conversations and scribbled notes right up to Tolstoy’s novel, War
and Peace, or lengthy legal case. What matters is not its conformity to rules, but the fact
that it communicates and is recognized by its receivers as coherent» [7, c. 5] — «[lucKypc
MO3KeT OBITH YeM yIofHO, HauMHas OT XPHUIla UAM CAOBa-Iapa3uTa, KOPOTKOTO pa3roBopa
U Ha CKOPYIO PYKy HallMCaHHOHU cTaThU BHAOTH 10 poMaHa A.H. Toactoro «Botina u mup»
HAHW JAWUTEABHOTO CyAeOHOro mpoiiecca. BaskHO He CTOABKO COTAAQCOBAHHOCTH C IIPaBH-
AoM, a PaKT, YTO OH IepenaeT U IIOHUMAaeTCs PEeLMIIMEHTOM, KaK AOTHYECKH I10CA€I0Ba-
TeAabHBIM». Guy Cook moaaraer, 4To AUCKypC HeMmbIcAUM 0Oe3 «knowledge of the world
outside language» [7, c. 5] — «3HaHHUI MHUpa 3a IIPeIeAaMHU SI3bIKay.

[leab cocTOUT B TOM,4YTOOBI HCCAE€NOBATHh (POHOAOTHMUYECKHE, AEKCHUYECKHE, CEMaH-
TUYECKHE U CHHTAKCHYECKHE YepPThbl aHTAMMCKHX PEKAAMHBIX CAOTAaHOB. MeTomoaorude-
CKYI0O OCHOBY HCCAE€NOBaHHSA COCTABASIOT CPaBHHUTEABHO-COIIOCTABUTEABHBIH METOH, C
IIOMOIIIBI0 KOTOPOTO MOZKHO BBIIBHUTB IIPUPOAY PA3HOPOAHBIX OOBEKTOB IIPH ITOMOIIH CO-
IIOCTaBAEHHUS II0 OIPENEACHHBIM IIapaMeTpaM; METOJ A€KCHYEeCKOI'o aHaAaWu3a, KOTOPBIHM
IIOHUMAaeTcsl KaK Pa3HOBUIAHOCTH CEMHOTHYECKOI'O aHaAW3a, «HAIIPaBA€HHOI'O Ha HCCAe-
[OBaHHE CHCTEMbI BepOAABHBIX U HEBEPOAABHBIX 3HAKOB, O(POPMASTIONINX IPOIECC COILH-
aAbHOTO B3auMozaeHcTBus [4, c. 79|. [lIocKoABKYy B aHTAMMCKHUX PEKAAMHBIX CAOTaHaX OAG
[OCTHKEHHUS MaKCHMaABHOTO IIEPAYKATHUBHOTO 3(pdeKTa HUCIIOAB3YIOTCS S3BIKOBBIE CPEl-
CTBa Ha BCEX YPOBHAX ((POHETHYECKOM, MOP(OAOTHYECKOM, CHHTAKCUYE€CKOM U CeMaTH-
YeCKOM), TO, Ha Halll B3TAG[, BaXKHO IIPOaHAAHU3HUPOBATh IIPUMEPHI aHTAUHCKUX peKAaM-
HBIX TEKCTOB II0 BBIIIEYIIOMSHYTBHIM acCl€KTaM.

3BYKOBOH OOAMK PEKAAMHOTO TEKCTa SIBASETCS BasKHBIM KOMIIOHEHTOM €ro ycCIIe-
xa. OOuH U3 AYYIINX CIIOCOOOB IIPUBA€YH BHHUMAaHHE K Ha3BaHHIO OpeHaa — 3T0 3apud-
MoBaTh ero. Huzke npencraBAeHBI IPUMEpPbI PEKAAMHBIX CAOTaHOB!

Don’t just book it, Tomas Cook it [7] (Tomas Cook advertising slogan) — He 6po-
Hupy#, Tomas Cook cmeaaet 310 3a Tebs (peKAaMHBIH caoraH KomnaHuu Tomas Cook);

City Linking, smart thinking (City Link advertising slogan) [7] — City Link, uxaTea-
AEKTyaAbHOE MBIIIAE€HUE (peKAaMHBIH caoraH Komnanuu City Link);

Freshen-up with 7-Up (7-Up advertising slogan) [7] — Ocexatica ¢ 7-Up (pe-
KAaMHBIHM caoraH KoMmmaHuu 7-Up);

Harrods for everything (Harrods Store advertising slogan) — Harrods mas Bcero
(pekaamHEBIN caoraH MaraszuHa Harrods);

Harrods serves the World (Harrods Store advertising slogan) — Harrods cayxkwut
BCEMY MHDPY (PeKaaMHBIN caoraH MarasuHa Harrods);

Hcrnioap3yeMoe B peKAAMHOM CAOTaHE Ha3BaHMe OpeH/1a IBASETCS YacThio PU(MBI,
HO pudMa OOBIYHO OTpazKaeTcss B 3BYKOBOM, a HE B INCbMEHHOM O(DOPMAEHUH.
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Ha ¢oHeTrnuyeckoM ypoBHE CO3MaTeAd PEKAAMHBIX CAOTAHOB dallle BCETO IIpHUMe-
HSIIOT pa3AWYHbIE IIOBTOPBI, KaK 3BYKOBBIE, TaK U A€KCHYECKHe, HAIIpUMep:

British Steel, British mettle (British Steel advertising slogan) — Bpuranckasa
CTaAb, OpUTAHCKUN XapakTep (PeKAaMHBIN caoraH KoMmnaHuu British Steel);

The price is dropping on your weekly shopping ( Tesco advertising slogan ) — Lle-
HBl [IQAIOT C BalllUMH €3KEHEeNEeAbHBIMU IIOKYIIKaMU (PeKAaMHBIH CAOTaH KOMITAHUU
Tesco);

You shop, we drop (Tesco home delivery advertising slogan) — Bel mokymaeTre, MbI
CHIZKAEM II€HBI (PEKAAMHBIN CAOTAH KOMIIaHUH Tesco);

Fly and buy (Duty free on board of EL AL Airlines advertising slogan) — Aerait u
oKymna¥ (pekaaMHBIN caoraH cayzk0bl Duty free na 6opty aBuakommniaunuu EL AL);

Fly the friendly sky (United Airlines advertising slogan) [7] — Aera#l o gpy=xe-
CTBEHHOMY HeOy (peKaaMHbIH caoraH aBuakoMmmanuu United Airlines).

Boaee pacnpocTpaHeHHBIM (POHETHYECKHM IIPHUEMOM, HCIIOAB3YEMBIM B peKAaMe,
ABAGETCS IPUMEP aAAUTEepalUy, T.e. IOBTOPEHHE OAUHAKOBBIX HAM CO3BYYHBIX COTAAC-
HBIX, KOTOPBIE CAYZKaT JAd IPUAAHUS BbIpasuTeAbHOCTH [11]:

Functional ... Fashionable ... Formidable ... (Fila advertising slogan) — ®yukiuo-
HaABHBIA... MOAHBIN... 3HAYUTEABHBIN... (PEKAAMHBIN caoraH KoMnaHuu Fila);

Dream. Dare. Do. (Girl Guides advertising slogan) — Meuraii. Puckyii. Jeaatt (pe-
KAaMHBIH caoraH komnaHuu Girl Guides);

Fly the flag (British Airways advertising slogan) — I[TogHaTE (haar (peKaamMHBIH CAO-
rad aBuakomnaHuu British Airways);

Don’t dream it. Drive it! (Jaguar advertising slogan) — He meuraii o Hem. Bomu
ero! (pekaaMHBIN cAoTaH KoMIriaHnuu Jaguar);

Grace.... Space... Pace! (Jaguar advertising slogan) [12] — 'panusa ... ITpocrpan-
cTBO... CKOpoCTh! (peKAaMHBIN caoraH KoMIlaHUU Jaguar);

Power, Beauty & Soul (Aston Martin advertising slogan) [12] — Cuaa, Kpacora u
Hymia) (pekaaMHBIN caoraH KoMmraHuu Aston Martin).

[ToBTOpEeHHE ONMHAKOBBIX OYKB M 3BYKOB 0Ooaee 3alloMHUHarolleecs. A COOTBET-
CTBEHHO, Ha3BaHHUE IIPOAYKTA UAH CAOTAH C HCIIOAB30BAaHHEM aAAUTEpPAlUU OyaeT Aydlre
OTKAQbIBATHCS B I'OAOBE ITOTEHIIHAABHOTO ITOTPEOUTEAS.

Cy1iecTByeT HECKOABKO CTHAWMCTHYECKHX CPEACTB, HCIIOAB3YEMBIX B PEKAAMHBIX
cAoraHax Ha MOpP(rEMHOM YpPOBHE, HAIIPUMEDP, YaCTOE HCIIOAb30BaHUE OIIPENEACHHBIX Ya-
cTell peyH (IpHAaraTeAbHBIX, HAPEYUU, IIPEAAOTOB, YUCAUTEABHBIX), IIPHUAATaTEABHBIX B
Pa3HBIX CTEIIEHAX CpaBHEHHs, yroTpebaeHre BpeMeH Present Simple m Future Simple.
[IpuaaraTeabHbIE — CaMble HCIIOAB3yEeMbIE YaCTH PEYH B KOPIIyCE PEKAAMHBIX CAOTAHOB,
IIO9TOMY B HAallleM HCCA€QOBAHHUU MBI IPOBEAEM AWHTBHUCTHYECKHH aHAAW3 HUX UCIIOAB30-
BaHUsS B pPEKAAMHBIX IleAsX. [IpuaarareabHble OOBIYHO AAIOT MHGOPMAIIHIO O Ka4decTBe,
pasMepe, dopMe, IIBETE U S3KCKAIO3UBHOCTU IPOAYKTa, HAIIPUMED:

Pure luxury (Rolls-Royce advertising slogan) — Yncrag pocKoIllb (pEKAAMHBIH CAO-
ra" komnaHuu Rolls-Royce);

The most expensive and most uneconomical car in the world! — (Rolls-Royce ad-
vertising slogan) [12] — CamMblIif foporoif U camMpIf HE9KOHOMUYHBIH aBTOMOOHAL B MHUpe!
(pekaamHuBIH caoraH kKoMnaHuM Rolls-Royce);

The world's favorite airline (British Airways advertising slogan) — Arobumasa aBua-
KOMIIaHUS B MUpe (peKaaMHBIH caoraH aBuakoMIiiaHuu British Airways);

A One-of-a kind Treasure That Will last A lifetime (Huntsman advertising slo-
gan) — OgHO W3 COKPOBHII, KOTOPOE OyIeT CAYKUTH BCIO XKU3HBb (PEKAAMHBIM cAOTaH
kKomnaHnuu Huntsman);

The exceptional, for the more individual (Ettinger, crafters of unrivalled leather
goods advertising slogan) [12] — UCKAIOYHTEABHBIN, AT NIPUAAHUS OOABIIEH MHANBUIY-
aABHOCTU (peKAaMHBIH caoraH KomraHuu Ettinger, mpou3BomuTeAd HeNPeB30HAEHHBIX
KOXKaHbBIX U30eAUH);
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Modern approach to Luxury (Sunspel advertising slogan (British heritage
brand) [12] — CoBpeMeHHBbIH IT0AX01 K POCKOIIH (PEKAAMHBIH cAOTaH KOMIIaHUH Sunspel);

Perfectly British (Nyetimber, maker of English sparkling wine advertising slo-
gan) [12] — CoepiueHHo Bpuranckuii (pekaaMHBIN caoraH KoMnaHuu Nyetimber, mpous-
BOJIUTEAS] aHTAUMCKHUX UTPUCTBIX BUH).

B aHrAMHCKHX peKAaMHBIX CAOTaHAaX dYallle MCIIOAB3YIOTCS A€KCHUYECKHE eIHHUIIbI
C TIOAOXKHUTEABHOH OII€HKOM, 4TOObI IIOAYEPKHYTH [JOCTOMHCTBA MPOAYKTa U yOenuThb
ayauTOpUIO KYIHUTb HUX. B IpuBeneHHBIX BBINIE IIpHUMepax MpHaarateAabHble «favorite»
(ArobuMmeIi), «kind» (moOpbI), «exceptional» (MCKAIOUUTEABHBIH), «unrivalled» (HemmpeB30oii-
OEHHBIN) U Hapeuue «perfectly» (coBepIilleHHO) — 3TO CAOBa C IOAOKHTEABHOU OILIEHKOH.
OmHaKO AIOKCOBbIE OpeHABI MOTYT cebe IT03BOAUTH HCIIOAB30BaTh OTPHUIlATEABHBIE IIpe-
dukcel 1 cypPUKCHI, KaK Obl ITPOBOLIUPYH ITOKYyIIaTeAd, T.K. UX IOTE€HIIMAAbHbIE KAWEH-
TBI — AIO[IY, KOTOPBIE MOTYT II03BOAUTEH cebe Bce, HAIIpUMep:

Unleash a Jaguar (Jaguar advertising slogan) — OcBobogu Jaguar (peKaaMHBIH
cAoOTaH KOMITaHMM Jaguar);

At sixty miles an hour the loudest noise in the new Rolls-Royce comes from the
electric clock (Rolls Royce advertising slogan) — Ha ckopoctu 60 KM B 4ac caMblif TpOM-
KHH 3BYK B HOBOM aBToMoOHAe Rolls-Royce m3garoT saeKTpHUYecKHe 4achl (PeKAaMHBIH
caoraH KomriaHuu Rolls-Royce);

The most expensive and most uneconomical car in the world! (Rolls-Royce adver-
tising slogan) [12] — CambIii moporo#i M camblii HEOKOHOMHUYHBIY aBTOMOOHAB B Mupe!
(pekaaMHBIN caoraH kKoMmrtaHuu Rolls-Royce);

Quality needn't mean formality; casual needn't mean careless (Oliver Spencer
advertising slogan) [12] — KadyecTBO He MOAXKHO 03HA4aTh (POPMAABHOCTH; YAOOCTBO He
OAZKHO O3HA4aThb HEOPEXKHOCTH (peKAaMHBIN caoraH Kommanuu Oliver Spencer).

[Ipuaarareabnsle «British» (6puranckuii) u «English» (aHramniickuit) 4acTo HMCIIOAB-
3yeTcsl B pEKAAMHBIX CAOTaHaX, OoAAep:KUBad AI0O0OBbE OpHUTaHIIEB KO BCEMY OT€4YECTBEH-
HOMY, HalIpUMep:

British Steel, British mettle (British Steel advertising slogan) — Bpuranckasa
CTaAb, OpUTAHCKUN XapakTep (PeKAaMHBIN caoraH KoMmnaHuu British Steel);

Forward with Britain (Daily Mirror advertising slogan) — Brnepen ¢ Bputanueii
(pekaaMHBIH caoraH KoMnaHuu Daily Mirror);

Perfectly British (Nyetimber, makers of English sparkling wine advertising slo-
gan) [12] — CoBepiienHo Bpuranckuii (pekaaMHBIM caorad komnaHnuu Nyetimber);

167 days of foggy, foggy dew can't claim all the credit for beautiful English com-
plexions (Elizabeth Arden advertising slogan) [12] — 167 TymMaHHBIX AHEH HE MOTLYT
HaBpeIUTh KpacoTe IIBeTa KOXKU aHTAUHCKOTO AMIIA (peKAaMHBIH caoraH kKoMmnanuu Eliz-
abeth Arden);

No wonder the English have kept cool for 192 years (Gordon's Gin advertising
slogan) [12] — He yguBuTeAbRHO, UTO aHTAMHCKUH [IKHH COXpaHseT HEBO3MYTHMOCTL B
TedeHHne 192 aeT (pekaaMHbIH caoraH komrnauuu Gordon's Gin).

BpuraHcKHe pekaaMoaaTeAl TaKXKe 4acTO yAEATIOT IIPUCTaAbHOE€ BHHMAaHUE CTH-
AVWICTHYECKOH OKpacKe AEKCHKH, HCIIOAB3yeMOM B PEKAAMHBIX cAOTaHaX. HacTh A€KCUKU
OTHOCHTCS K KHUXKHOMY CTHAIO U IIOAXOAUT IASI TOPKECTBEHHBIX CAy4YaeB, Apyrasd - IIOM-
XOIUT OAS OOBIOAEHHBIX CAYYaeB U MMeEET Pas3rOBOPHBIN xapakTep. B aHrAoa3bIYHBIX pe-
KAQMHBIX CAOTaHaxX dYacTO BBIOHMPAIOT AEKCHKY, COOTBETCTBYIOIIYIO CTHAHMCTHYECKOM
OKpacCKe B COOTBETCTBHUM C XapaKTEPUCTHKaMH IIPOAYKTA, T.€. UCIIOAB3YIOT CAOBa, KOTO-
pble MOTYT CO3IaTh Yy IIOTPeOHUTeAss NPOAyKTa COOTBETCTBYIOIIMM SMOIIMOHAABHBIN
HACTpPOHM, CBs3b C 0a30BBIMH IIEHHOCTSIMH, BBI3BAThH CTPEMAECHHE IIPpHOOpEcCTH TOBap,
HaIlpUMeEDp:

Imagine if the world could see what a mom does (Procter&Gamble advertising
slogan) — [IpencraBeTe, €CAM ObI TOABKO MHUP MOT BHIETH, BCE YTO JIeAAeT MaMa (peKaaM-
HBIHF caoraH KoMnaHuu Procter&Gamble);
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There are so many ways to be a mom (Dove, baby skin-care line) — Ects MHOro
crioco6oB ObITH MaMoO# (peKAaMHBIH CAOTAH AWHHH yXo[a 3a AETCKOH KOXel KOMIIaHUU
Dove);

All hail mom (Carhartt workwear brand advertising slogan) — Bce 30ByT Mmamy (pe-
KAQMHBIF CAOTaH KOMITAHUHU —IIPOU3BOAUTEAd pabodeit omekanl nas skeHIH Carhartt);

My teacher said she could build or fix everything. They said she could take on
the world. She reminds me of you, Mom (Carhartt workwear brand advertising slo-
gan) [12] — Mo¥ y4uTeAb TOBOPUT, UTO OHA MOIKET BCE€ IIOCTPOHUTH U IIOYHHUTH. OHa
HaIrloMHHaeT MHe Tebsl, MaM (peKAaMHBIM CAOTaH KOMIIAHHH — ITPOM3BOAUTEAS pabodeit
onmexxnpl aad xeHiwmH Carhartt).

B 3THX peKaaMHBIX CAOTaHaX HCIIOAB3YETCS OOIIEeyHNOTPEOUTEABHOE CAOBO «MOM»
(Mama), KOTOpoe IIPUMEHLEeTCs B peKAaMe IIOBCEIHEBHBIX TOBAPOB, YTOOBI CO34aTh y I10-
KyTnaTeAs YyBCTBO 0AM30CTH U couyBCTBHA. CA0BO «mother» (MaTh) CHHOHUMHYHOTO ITOAS
HE MOXKET HOCTHUYb 3TOoro 3dderra. Y HaobopoT caoBo «gentlemen» (IzKEHTABMEH), OTHO-
csamleecss K KHUKHOMY CTHAIO, HCIIOAB3YETCSI B PeKAaMe AIOKCOBOM MapKH OEK[bI, Ode-
BH/IHO, YTO CAOBO «gUy» (IapeHb) UAHM «man» (My>K4YHHa) He COOTBETCTBOBAAO OBbI I1€A€BOH
aynutopuu 6peHaa, Hanpumep: For gentlemen in search of clothing with character (New
& Lingwood advertising slogan) [12] — [IXKeHTABMEH B IIOMCKaX OMEXKIbI C XapaKTepoM
(pekaamHubIl caoraH komnanuu New & Lingwood).

Ycnex pekaaMbl BO MHOT'OM 3aBHUCHUT OT IIPABHABHOI'O CHHTAKCHYECKOTO oopMae-
HHUS peKAaMHOr'o caoraHa. OpgHa u3 Hauboaee BasKHBIX 4e€PT PEKAAMHBIX CAOTAHOB — HX
npocrad CTPYKTypa. B aHaamsupyeMoM HaMM KOPILyCe PEKAaMHBIX CAOTAHOB ITpeobaa-
[al0T KOPOoTKHe hpasbl U IIPOCThble ITpenaoxkeHUs. Hampumep, npenasoxkHble KOHCTPYK-
IIUH COCTOAT M3 ABYX 00s13aTE€ABHBIX 9A€MEHTOB: IIPEIAOTA U IIPEIAOKHOTO JOTIOAHEHHUSI:

Beyond Petroleum (British Petroleum advertising slogan) — Boasbirte, yeM TOIIAMBO
(pekaaMHBIHE caoraH KoMItaHuM Beyond Petroleum);

Forward with Britain (Daily Mirror advertising slogan) — Bnepen ¢ Bpuranuei
(pekaaMHBIN caoraH KoMItaHnuu Daily Mirror);

Heawgnrsie popmel raaroasa (Participle, Infinitive) Takske npencraBaeHBI B peKAaM-
HBIX CAOTaHaX:

Trusted to deliver excellence (Rolls-Royce advertising slogan) [12] — HanexkHbIH,
4TOOBI IPENOCTAaBUTh OTAMYHOE KaYeCcTBO (peKAaMHBIN caoraH koMmnaHuu Rolls-Royce);

Born to perform (Jaguar advertising slogan) — PoxkzneHHBIH coBepllaTh (peKaam-
HBIM caoraH KoMnaHuu Jaguar);

#MADETOBEWORN (Crockett & Jones, producer of the finest footwear advertis-
ing slogan) [12] — #CAEAAHHBIMAATHOCKU (pekaamubIit caoran Kommanuu Crockett &
Jones, Ipou3BoAUTEAT Ka4E€CTBEHHON 00YBH).

Hcrioab30BaHUE XEIITETOB IBAFETCS OAHOM M3 IIOCAETHUX TEHAEHIIUH peKAaMHOTO
b6u3Heca.

YTo KacaeTcss CHHTAKCHYECKOI'0 IIOCTPOEHHUS IIPENAOKEHHM, TO BCE YEThIpe THUIIA
IPEIAOKEHHH HCIOAB3YIOTCH B AHTAUHCKHX PEKAAMHBIX CAOTAHAaX, XOTS MOIKHO OTMe-
TUTB, YTO II0BECTBOBATEAbHbIE U [IOBEAUTEABHBIE IPUMEHSIOTCS Jallle.

Huxe nprBeneHbl IPUMEPHI ITIOBECTBOBATEABHBIX ITPEIAOKEHUH:

It's good to talk (British Telecom advertising slogan) — Xopoi1o rmoroBoputs (pe-
KAaMHBIH caoraH komriaunuu British Telecom);

We never forget you have a choice. (British Caledonian Airline advertising slogan) —
Me1 HUKOrZIa He 3a0bIBaeM, 4UTO y BacC €CTb BBIOOD (PEKAAMHBIM CAOTaH aBHAKOMIIAHHUU
British Caledonian Airline);

You watch, we listen (British Satellite Broadcasting advertising slogan) — Ber
CMOTPHTE, MBI CAyIlIaeM (peKAaMHBIN caoraH KoMnaHuu British Satellite Broadcasting);

The customer is always and completly right (Marks & Spencer advertising slogan) —
KameHT Bcerza U IOAHOCTBIO ITpaB) (peKaaMHbIH caoraH Komranuu Marks & Spencer)

[IpuMepBl IIOBEAUTEABHBIX [IPEIAOKEHNH:
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Work hard. Fly right (Continental Airlines advertising slogan) [11] — CaaBHO pabo-
Taii. CAaBHO AeTall (peKaaMHBIF caoraH aBuakoMmiiaunmuu Continental Airlines);

Let the train take the strain (British Rail advertising slogan) — eay BpeMsi, 9ac
norexe (peKAaMHBIN caoraH kKomrianuu British Rail);

Go to work on an egg (British Egg Marketing Board advertising slogan) — Hauu-
HaY paboTy cbeB AUI0 (peKaaMHBIH caoraH KommiaHuu British Egg Marketing Board);

See what the future has in store (Future Shop advertising slogan) — I[TocmoTpH,
4TO0 y OyAylIero B MarasuHe (peKAaMHBIN caoraH KommnaHuu Future Shop);

Enjoy exemplary personal service and an experience that can only be found at
Harrods (Harrods advertising slogan) [11] — Hacaaxkga#ica yHUKaABHBIM, IIEPCOHAABHBIM
o0cAyzKVUBaHHEM, KOTOPOe Thl HaMlellb TOABKO B Harrods (pekaaMHBIH cAoraH Mara3uHa
Harrods).

[Ipumep BompocuTeabHOTO IpensokeHusa: Was there a lion on your egg this morn-
ing? (British Egg Marketing Board advertising slogan) — Bria ax nmrramno co AbBOM Ha S#i-
Ile, KOTOPOe BBl €AM yTPOM? (peKAaaMHBIM caoraH kKoMmmanuu British Egg Marketing
Board). llITaMmt co ABBOM O3HA4aeT, YTO SHI0 BbICLIET0 KadecTBa.

[IprMepsl BOCKAMIIATEABHBIX IIPEIAOKEHUH:

Don’t dream it. Drive it! (Jaguar advertising slogan) — He meuTait o Hem. Bomu
ero! (pekaaMHBIN cAoTaH KoMmnaHuu Jaguar);

It’s for Yoo-hoo! (British Telecom advertising slogan) — 9To nas Yoo-hoo! (pekaam-
HBIN caoraH KomnaHuu British Telecom).

CAoXKHBIE NIPENAOKEHHUT U HAHOMATHYECKHE BBIPAXKEHUS PEAKO HCIIOAB3YIOTCS B
PEKAAMHBIX CAOTAaHaX, TaK KaK HIHWOMBI 4YacTO CBS3aHBI C KYABTYPOH, a raobasmsarus
MHPOBOH TOPTOBAW 3aCTaBASIET PEKAAMOJATEAEH OPHEHTHPOBATHCH HA MYABTHKYABTYP-
HYIO ayIUTOPHIO, OCOOEHHO 3TO KacaeTcs KPYITHBIX MEeXAYHapOoAHBIX Koproparui. On-
HAKO AIOKCOBBIE OpHUTaHCKHE OpeHAbl U OpeHabl, OPUEeHTUPOBAHHBIE Ha MECTHOTIO II0Tpe-
OuTeAsd, KYABTUBUPYIOT HHTEAAEKT, HO TaK, YTOOBI 3TO He ObIA0 3aMeTHO. OHM CYHUTAIOT,
YTO €CAM O0pallleHHE CAUIIIKOM OaHaabHOE, ero OyaeT AerKo IOHATH, U II03TOMY IIOpoH
cozep:KaHUe aHTAUHCKHUX PEKAAMHBIX CAOTAHOB OasaHCHpPyeT Ha IpaHu abcypaa U CcIie-
IU(PUYIECKOT0 aHTAMHCKOro IoMopa, IPEeACTaBASAd PEKAAMHBIM IPOAYKT, MaAO IIOAA0-
LIUHcS IIOHUMAaHHIO IIOCTOPOHHETO YeAOBeKa, HAIIpUMep:

At sixty miles an hour the loudest noise in the new Rolls-Royce comes from the
electric clock (Rolls Royce advertising slogan) [12] — Ha ckopoctu 60 KM B yac cambIi
IPOMKHH 3BYK B HOBOM aBToMobOmae Rolls-Royce n3marmoT 3AeKTpHUYeCKHe Yachl (peKaaM-
HBIY caoraH KoMmnaHuu Rolls-Royce);

We believe that shaving is an art form and that anyone can become an artist with
the help of the right tools (D R Harris, traditional pharmacist advertising slogan) [12] -
Mgb1 BepuM, 4TO 6pUTEE — 3TO (pOopMa UCKYCCTBa, U KaXKABIXH MOXKET CTATh XYI0XKHUKOM C
IIOMOIIBIO IPAaBUABHBIX HHCTPYMEHTOB (PeKAaMHBIN caoraH kommianuu D R Harris);

It is said that man is known by his shoes (New & Lingwood (producer of luxury
fashion) advertising slogan) [12] — O 4eaoBeke cyadaT 1o o0yBH, KOTOPYIO OH HOCHT (pe-
KAaMHBIH caoraH KomnaHuu New & Lingwood, mpou3BoauTeAs: AFOKCOBOM OMIEKIbI).

B 2T0l1 pekaaMe HCIOAB3yeTCsT HHTepIIpeTanus UAUOMEL <A man is as good as the
shoe he wears» (O yearoBeke cyaaT 1o o0yBH, KOTOPYIO OH HOCHUT), KOTOpPasi CIIOCOOCTBYET
OoabIIeil yOenUTEAPHOCTH BBICKA3bIBaHHUSA U BBI3BIBAET JOBEPHE ayIUTOPHU K peKAaM-
HOMY CAOT@Hy U PEKAAMHOMY ITPOIAYKTY.

Every year counts (Glenfiddich advertising slogan) [12] — Kaxknabl#f rox 3Ha4YUM
(pekaamubIl caoran komnanuu Glenfiddich). B neBuse «Kaskaplit ros 3HaYMM» OTpazkeHa
He TOABKO (praocodusi KOMIAHHUHM, KOTOpasl AOPOKHUT CEMEHHBIMH IIEHHOCTSIMHU, HO H
npuHIUN co3paHus HanuTKoB Glenfiddich.

TakuMm obpazoMm, pazHoobpasne KOH(MUIYPAIIHUH TEKCTOB PEKAAMHBIX CAOTAHOB Ha
3BYKOBOM, MOP(EMHOM, A€KCHYECKOM M CHHTAKCHYECKOM YPOBHSIX ITOBBINIaeT 3ddeK-
TUBHOCTb BO3/IEMCTBHUA Ha NOTEHIIMAABHOIO HOTpebuTead. YTo KacaeTcsd COLMOKYABTYD-
HBIX OCOOEHHOCTEM, TO HEIOCKAa3aHHOCTb — BTOpad HaTypa OpPHUTAHCKOM peKAaMBbl,
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obpasua caepkaHHOCTU. M, TeM He MeHee, B T€UEHUE ITOCA€THUX ABAALATH AeT AOHIOH
aBAdeTCs 00pa3loM IoApazKaHUd OAd PEKAAMHCTOB U Au3aiiHepoB Bcero mupa. Heocrio-
pHMoOe IIPEBOCXOACTBO BeankKoOpHUTaHNM Ha €BpONEeHCKOM PEKAAMHOM PBIHKE ITPOHCTE-
KaeT U3 CAEP:KaHHOCTH M CIIOCOOHOCTH COXPAaHATb KOHTPOAb HA/ AIOIBMH U COOBITUSIMH.
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